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Tradition & Innovation -Nishijin Textile Kyoto-
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Vice Chairman of NPO "Tecollabo"
R EEfGEEATI BT BLE

Masao Hosoo

M FA

Chairman, first of all I would like to say for everybody to thank you very much to have this
opportunity to introduce my traditional and global works of Nishijin textile which has long
history and long tradition in Kyoto city like Solo. As you know, Kyoto had been the Japanese
capital from the 8" Century to 19" Century more than 1000 years. Now, Japanese capital is
Tokyo but Tokyo has been the capital only for 150 years. The capital means our Emperor and
the palace had been located in our city and created Royal culture, and Japanese cultures in our
city. Also our business, the history of the Nishijin textile has shared the same period of 1200
years with the Emperor and the palace.

This is our showroom and factory in Kyoto and my ancestor started this business of
Nishijin textile from 1688, it means that our family has been doing this business more than

300 years.

This is treasure of my family. These are original textile pieces of our customers’ orders that
our family had produced from 17" Century to 19" Century. These textile pieces are duplicates
of our customers’ orders. We have the record of these textile pieces and we can know when, by
whom, for what these textiles were ordered. Through this record we can know our customers
were Emperor, Tokugawa family, the governor of Edo period, important temples and shrines,
King of Siam (Thailand) and so on. It means that we have worked for the high-end people,
rich people for these 1200 years. Also this treasure teaches us, these textiles were not only for
Kimono, but also for interior goods and various purposes.

After the World War II, we have concentrated to produce Nishijin textiles in the field of
Kimono market. 1982 was the peak of Kimono sales with a market value of 2 trillion yen. After
that, due to lifestyle changes and Western influences, the Kimono market began to shrink
with the market value of 200 billion yen. Due to the continuing decline, in 2005 we decided
to challenge and try to create new textile productions and new global markets based on our
culture and our traditional techniques and materials. Then from 2008, fortunately, we could re-

start our new textile business and new production in the 5 areas by expanding our looms that
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produced 40cm wide material up to 150cm.

First, we are producing Kimono, this is our main business for a long time and we are using
our textile techniques and tradition for making this Kimono, this is first.

Second one, interior upholstery. Now, many customers are using our textiles as the interior
decoration. Christian Dior from the 2008, they have used our textile for interior of their flag
shops all over the world. This is flag shop of New York. They used our textile on the wall, chairs

and furniture.

Several well-known brand stores, not only Christian Dior but also Chanel, Louis Vuitton
and other stores are using our textile.
Both Japanese and international high-end fashion designers have begun to use our textile

from 4 years ago.

Mr. Mihara Yasuhiro made up his mind to create his new autumn and winter collection for
Paris 2012 based on Japanese spirit and artisans’ skills. He used our textiles and was highly
regarded with great success. Then also Masaya Kushino, a very famous shoe designer for Lady
Gaga, uses our textile. You know Lady Gaga? Then Christian Dada is using our textile too.

This is the art piece of New York based artist, Ms. Teresita Fernandez. We collaborated
with her to create her art piece by using our textile technique. President Obama is one of her

collectors...

Last one is our new works for product design by using our textile.

Lastly, I would like to say, creation and innovation are very important for continuing
culture and traditional industries. If we don’t think about the innovation and creation, we
lose our future easily. I hope that Solo must be very innovative and creative city for the bright

future.
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